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ABSTRACT: Promoting consumers rights, prosperity and wellbeing has always been
the core values of the European Union. It has already been recognized that these issues
have effect on the economy. The European Union is now facing with new challenges.
To achieve the development of the internal market, the main objectives between 2007
and 2013 are to ensure: the safety of goods and services, a fair and transparent market,
the consumers the possibility of making informed and rational choices and the
exclusion of unfair market practices.
These objectives serve another aim: to make EU a trusted destination from the rest of
the world.1

What kind of process did make the EU act so? The data of a recent research
(Eurobarometer n. 2522) can give the answer. The almost 500 million EU consumers’
consumption represents 58% of EU GDP. This is the reason why they are called the
“lifeblood of the economy”. The study also shows that the growing of the cross-border
retail market in the EU has remarkable signs, but the benefits of e-technology haven’t
been used efficiently.
In this current study the main “milestones” of the development of the information
society will be summarized. Through representing the main legal provisions and projects
concerning to this topic, the results and the future aspects of these strategies will be
presented.
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THE BEGINNINGS: 1994
The High-Level Group on Information Society was requested to prepare a report3 on

information society for the meeting of European Council held in Corfu in June 1994. The
document, named after the group’s chairperson, Martin Bangemann, urged measures to “carry
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1 COM (2007) 99 final, 13.03.2007
2 Consumer Protection in the Internal Market, Special Eurobarometer 252/ Wave 65.1 – TNS Opinion & Social
(http://ec.europa.eu/consumers/topics/eurobarometer_09-2006_en.pdf 30.03.2008)
3 Europe and the global information society  (Recommendations of the high- level group on the information society
to the Corfu European Council) It can be downloaded from the http://www.ivir.nl/dossier/ARCHIEF/
auteursrechtrichtlijn/bronnen/info_society_bangemann_1994_report.pdf (2008.03.27.) webpage.
4 Alan Stone: How America Got On-line: Politics, Markets and the Revolution in Telecommunications (Armonk,
New York, M.E. Sharp, 1997) p.120


